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Business School In the last issue, I mentioned that we were working on several new initiatives. 
Now, after six months, I am pleased to announce that we are launching a brand 
new program, the Business Cohort Community (BCC) in September.

The BCC is a non-academic, students-led program, aimed to build unity and 
enhance sense of belonging among the business undergraduates through some fun 
and exciting activities. Starting from this academic year, all new business students 
will be divided into 10 cohorts and will stay in their own cohort throughout their 
years of study and beyond. Each cohort is a small community of students, run 
by a leadership team compiled of Cohort Chiefs, Cohort Captains and Freshman 
Representatives. This horizontal and vertical integration of students helps 
strengthen the peer-to-peer relationships and expand students’ network of 
friends.

We want our students to have fun and enjoy life while working hard. We have 
done very well in preparing our students for their future. The BCC now focuses 
on the living part of university life, educating students to live a balanced, 
exciting and meaningful life. We are in an attempt of creating a new culture 
– a fun and enjoyable one.

Students and especially the student leaders play the most signifi cant 
role in the creation of this new culture. The Founding Cohort Chiefs have 
already come up with many innovative ideas for their cohorts, such as 
dessert tour and 80’s theme dinner. To build a community sense, there 
must be common goals. The Cohort Cup is established for that purpose. 
Cohorts will compete against each other and earn points toward the 
Cohort Cup via some cross-cohort competitions. These are not those 
serious business case competitions but rather some just-for-laughs 
games, like “SBM Got Talent!” show. The cohort with the highest score 
at the end of the year will be the Cohort Cup Champion.

To kick off the BCC and the Cohort Cup, a launching ceremony will be held 
on the fi rst day of this academic year. I can again assure you that this will 
not be a usual formal ceremony but will be a joyful and colorful event. 

So join in the making of a brand new HKUST culture!

BY ANGELA NGDirector’s Column
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R  : Reporters A  : Professor Anirban Mukhopadhyay

R You amaze people. Especially when they fi nd out 
that you have a degree in physics.

A It was a complete accident. I was so sure I wanted to 
be a physicist from an early age; I even had a 

 detailed plan for my projected study and career 
path. It was a random encounter with a good friend 
during my college years, who was one year my 

 senior, that introduced me to the world of business. 

 Let me tell you a funny story on how I found my 
love for marketing. Back at home, there was a friend 
of mine who worked in an advertisement agency. 
One day he was so frustrated from a project he was 
doing for Sony. Back then Sony wanted to sell its 
fl oppy disks in India, however pirated versions of the 
Sony Disks were so common in India, that they had 
a problem coming up with a message to put in the 
ad. All the ads for Sony back then had a sentence at 
the bottom saying “It’s a Sony”, so I joked around 
and said how about “It’s a phony”? It was really 
meant as a joke, but my friend loved it, and his boss 
loved it when he told him the next morning. The 

 client, Sony, loved the “phony” line but could not 
use it because it would hurt their brand.

R How did you decide to be a professor in Hong Kong?

A There was a job allocation system for those who 
fi nished a PhD. I also applied at the time, to 

 universities all over the world. 29 universities were 
interested in seeing me. Thus I had to go through 
interviews with 29 universities in 3 mad days! After 
the interview, I was invited to have a tour here in 
UST, which I think had – and has – “one of the best” 
Marketing departments in the world. Plus, the faculty 
members and the environment were so nice. So I 
came without doubt.

R I can see humour definitely is one of your best 
attributes, any wise words to inspire and awaken 
the “funny gene” in UST people?

A It has always been a part of me. My family is funny, 
and even my one-year old daughter’s funny. However, 
all skills should be honed. I enjoy going to stand up 
comedies at Take Out Comedy Club in Central, which 
always hits the spot. A stand up comedian is not very 
different from a professor who gives lectures. Humour 
always gets the point across to your audience better.

R Going back to your interesting science and business 
background, do you have any art-related hobbies to 
complete the list? I see you have quite a few framed 
photographs here in your offi ce.

A Yes, I do a bit of photography here and there, 
and these are a few of my photos that have been 
framed. I like doing black and white a lot. I used to 
take a camera around with me everywhere I went, 
but after switching to a professional camera, I found 
it was too bulky and heavy to take around with me. 
So I eventually left it at home.

R Venturing into the topic of art, would you say marketing 
is an art, or is marketing a science?

A That was a discussion I had a few days ago. But why 
only art or science? Marketing can be art and science 
and psychology as well as many other things. If you 
ask me what marketing is, I would say it is the study 
of consumers. Everyone is a consumer. Right now as  
we talk, we are consuming each other’s ideas.

R If you had a choice between being a professor and 
working in an ad agency, which one do you choose?

A I would take this one every time, because I enjoy 
teaching and interacting with so many people. 
What’s more, there’s a huge amount of fl exibility in 
being a professor. I teach for 15 weeks in a year and 
for the rest, I can do anything I want. Often I fl y to 
the U.S. and do interesting research with my friends. 

R Moving on to a completely different topic, do you 
mind sharing how you met your wife?

A We met back in college, when I was doing physics, 
and she was doing economics. Did you know she 
teaches at HKUST as well? She is Professor Sujata 
Visaria – Department of Economics. 

Professor 
Anirban Mukhopadhyay

Faculty Spotlight 

or 
khopadhyayay

Professor Anirban Mukhopadhyay

Try to have fun in your life. 
Try to have different experiences. 

You never learn without making mistakes.
Words of advice : 

Anirban’s masterpieces!

By Monica Lam, Year 2, BBA (Marketing) & 
John Ma, Year 2, BBA (Professional Accounting)

The interview with Professor Anirban was impressive. He shared with 
us about his university life and marketing career, with his widely known 
great humor. He seemed to know things in any fi eld, no wonder he has 
got the nickname “bibliography”.

afterwords
ng) g) && 
ccounting)

Professo
Anirbaan Muk
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Allen: I was originally an engineering student. After my 
graduation, I studied Economics and did some Accounting 
research. Accounting is interesting in the sense that we 
can explore different regulations and behaviors. That is the 
reason why I chose to study Accounting. 

Amy: My undergrad major was 
accounting. I think accounting 
is a great career path for 
women when compared 
with fi elds like science and 
engineering. As you 
accumulate your 
knowledge and experiences 
in accounting, you will 
become more competitive 
and more valuable in your 
company. 

Why did you choose to study Accounting 
in University? Q: 

Professor AMY ZANG &

Professor ALLEN HUANG

Faculty Spotlight 

Allen: We met each other during our senior years. Since we 
both wanted to apply for schools in the USA, we communicated 
online and exchanged information together. 

Amy: I joined Duke University one year earlier than Allen. Allen 
visited me often and met my advisors. I remember the Accounting 
professors were having a conference in Beijing. My advisor and 
a professor from Duke University wanted to go sightseeing. 
I invited Allen to be their tour guide and the professors were 
very impressed with Allen’s English and his discussion on Eco-
nomics. They asked Allen whether he was interested in pursing a 
business PhD degree in Duke University.

How did you meet each other? Q: 

Allen: The whole period was very stressful. Before the bankruptcy, 
I was in Lehman Brothers’ training program. Most of the 
people in the fi rm were very anxious because they had a lot 
of personal investments. Lehman declared bankruptcy on 
Sunday night. There was a rumor that our company would 
be locked and our manager told us to rush back to pack our 
personal belongings. Under normal circumstances, staff wore 
suits and ties, but on that day, people were wearing casual 
clothes and bought their families with them. 

Amy: I still remember a fi nancial analyst who bought his 
family with him to the offi ce. People were very emotional. 
I overheard a conversation where a person was talking to his 
boss in tears, saying that it was a great honour to work with 
him. I was really touched by that scene. 

Allen: My colleague lived in Jersey and she was not able to 
return to the company. She told me to pack her nine pairs 
of high heel shoes. She used to wear sneakers and change 
her shoes in the offi ce and she was very nervous about her 
shoes. The next day, there were a lot of reporters from different TV 
channels at the front door of our company and we could only 
leave the building by using the back door. It was crowded and 
quite an interesting scene too. 

Working in Lehman Brothers during the 
Financial Crisis must have been a bit 
strange. Were there any tough times or 
crazy experiences?

Q: 

Allen: Our team consisted of four to fi ve PhDs from different 
areas such as Physics and Economics.  We designed a trading 
strategy for US large capital stocks. We analyzed several 
fi rms’ fi nancial information, fi nancial statements and also 
non-fi nancial information and then we used quantitative 
methods in order to predict relative stock returns like hedge 
funds. Similar to fi nancial analysts, we recommended some 
stocks for institutional investors. I utilized my accounting 
knowledge when working on the tasks. 

You mentioned that you had been work-
ing in Lehman Brothers, what was your 
job nature?

Q: Allen: We wanted to work in HKUST because it is close to our 
home in Guangzhou. We both grew up in Guangzhou so it is 
easy for us to fi t into Hong Kong. Secondly, in terms of research, 
HKUST is one of the best schools outside the US. Its ranking 
can be compared to the very top schools in the US. 

Amy:  We just fall in love with 
UST environment which 
is relaxing. The view of 
the Clearwater Bay is 
amazing. Besides, we 
live on campus which 
is a huge plus for 
working for UST.

Why did you choose to work in HKUST? Q: 

Allen: My biggest hobby is playing basketball. I used to play 
in the Beijing University U-team. I also played every day for 
two hours during a couple of summers in Duke University. But 
now, it is hard to get a court, so I play twice a week. Tennis, 
swimming, gym, and I do weight-lifting sometimes and scuba 
diving, however we haven’t had time to do it. If we want to go 
scuba diving we probably go to Thailand or Malaysia.

Amy:  Scuba diving is a new hobby that we are developing. 
We only went twice in Clearwater Bay to qualify for the certifi cate. 
Before that, we have been white water rafting, ocean 
kayaking, hiking and travelling. We usually combine those 
with travelling actually. We really love outdoor activities. We have 
done some snorkeling too. When we have the opportunity, we go 
snorkeling, for example, we went snorkeling in Hawaii. 

What are your favorite hobbies?Q: 

Amy:  I think time management is very important. 
It is a skill that you need to be aware of and you 

have to train as well. By consciously budgeting and 
managing your time, you can spare some time to do 

something else or do something fun. In college, you 
should have a lot of fun because it can help you to understand 

who you are, your personality, train your social skills and 
just to have a healthy attitude towards life after school. Even 
under pressure, you can have a very enjoyable campus life.

Allen:  Time is the biggest currency in your college life. You can 
spend this currency on your study, clubs, exercise, travelling 
and all sorts of things. In the end, it is all just a trade-off. 
Before you spend your time on something, you should think 
if you can spend it on something else. I am not saying that you 
need to spend all your time on studying because
we didn’t spend all our time on studying.

Some advice for students?Q: 

Amy:  We did ice-climbing at Mendenhall Glacier in Alaska 
recently.  A helicopter took us up to the top of the Glacier. It 
was fantastic and the Glacier ice was crystal blue. And when 
you climb up there were not any roads or hiking trails. It was 
a lot of fun.  A year before that, we hiked up a lava fl ow in 
Hawaii. The island of Hawaii is the biggest island and has 

volcanoes and many natural parks. There were no hiking 
trails and some of the lava had cracked open. When you 

looked down, you could see the orange lava fl ow right 
under you. Eventually we saw the lava going into the 
ocean, and creating new land in front of you. It was 
really amazing and I highly recommend the trip. 

Do you have any unforgettable travelling 
experience? Q: 

Allen and Amy, professors from 

the Accounting department, talk to us 

about their memorable university life, 

unforgettable working experiences 

and engaging private life.

By Pearl Lai, Year 2, BBA (Marketing) &
Maggie Wong, Year 2, Bsc (Economics and Finance)

Sharing with us the bits and pieces of their lives, Professor Allen and Amy 
fully realize their passion and professionalism in Accounting. After listen-
ing to their working experiences and devotions, we were inspired by their 
visions on setting goals for career and life. We will treasure this enjoyable 
interview experience forever.

afterwords

use

essor Allen and d AmyAmy 
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Ms. Priscilla Chan
Certifi ed Image Consultant 
and Managing Director of 
P.C. Image Consulting

R: Reporters P: Priscilla

How can we begin a conversation 
naturally and comfortably?

P: If possible, you should do some preparation before-
hand to see if you can fi nd out some information or his/
her company’s background. Try to begin the conversation 
with topics related to the guest’s company or position or 
some news related to his/her industry, so that you have 
something sensible to talk about after you have introduced 
yourself to the guest. This can leave a more vivid memory 
in the guest’s mind about you.

How can we get involved in a 
conversation when it has already 
started for a while?

P: We should fi rst stand near the group, observe and 
listen actively, before interrupting the conversation. At 
that time, we should be aware of our body language 
and facial expression, e.g. smiling, nodding head and 
having eye contact with the guests. When you feel like you 
have some value-added points to add on their topic, 
you can express your views in a polite manner and 
then integrate yourself into the group. Be aware of the 
voice and tone you use. Make sure it is soft and polite, 
and not in a critical manner. After expressing your views, 
you can naturally introduce yourself to everyone. 

When is the appropriate timing to 
ask for the guest’s name card? 

P: If the guest does not give out his/her name card 
at the beginning, you should ask for one later in the 
conversation. Find a reason or purpose of getting the 
name card, e.g. inviting him/her to be a guest in 
student activities.

How can I leave the conversation 
in a polite manner?

P: We should never leave without saying a word. This can 
be very impolite! We should fi nd an excuse, explain it, 
and then ask for permission to leave. It is understandable 
if you want to leave the conversation for other guests 
in these networking occasions. You do not have to feel 
embarrassed for doing so.

How can I ask for internship 
opportunities in an appropriate 
manner?

P: Do research about the company before requesting 
anything. You should know more about the background 
of the company, its work, and more importantly, how 
you could add value to that company. This shows your 
sincerity!

Find it hard to keep 
coming up with topics 

with people you just have 
met? Feeling uneasy, if  not 

awkward when speaking with 
strangers? If  you said yes – you 

are not alone! But don’t worry. 
We would like to offer you 
some solutions to these 

socializing problems. 
Stay tuned!

R

R

R

How can I maintain contact with 
the guests afterwards?

P: Make contact within one week when memories are 
still fresh. It is better to use an email rather than a 
phone call, so that the guest can read your message 
when he/she is free and you won’t disturb him/her. It is 
not necessary to contact the guest frequently. Instead, 
it is more important to have meaningful conversations.

R

R

R

By Sara Fung, Year 2, BBA (Global Business) &
Benedict Yuen, Year 2, BBA (Marketing)

afterwords

It is our pleasure to work with an image consultant as we have always 
wanted to be commented on our smart casual dressing and social 
networking skills. We are happy to be student reporters to interview 
Priscilla. Wish that we can put the useful tips into practice soon!

a
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Armed with manners, sincerity and a genuinely irresistible 
smile, Alison Yau, the Director of Business Development of 
Rhombus International Hotels Group, is one passionate 
hotelier and mentor. She is now also being appointed 
as the General Manager of Hotel Soul by Rhombus in 
Chengdu, China, which will be the fi rst fl agship hotel for 
Rhombus in the mainland. “Buzz” reporter, Monica, feels 
right at home as she discovers the twin secrets to 
hospitality and networking.

M: “Networking” has long been a familiar term to 
university students. However, when it comes to defi ning or 
understanding, it simply is a vague, conceptual word.  
A reasonable guess would be building interpersonal 
relationships that would be helpful to one’s career 
professionally. As an experienced hotelier, what is 
networking to you?

A:  First of all, we should not look at networking simply 
by its functionality. Networking is more about being 
curious, not in the gossipy way, but more like learning 
humbly and broadening our horizons, instead of
over-emphasizing the benefi ts it would eventually 
bring to your future studies and career. 

Networking is a chance for us to fi nd and max out our 
potential as well as understand our limitations and 
minimize our weaknesses. It is always an eye-opener 
to meet people across different industries of various 
statuses. We learn about their stories, attributes, as 
well as their failures and successes. The more we see, 
the smaller we fi nd ourselves. 
 

M: So, Networking 101, in order to become a good 
socialite, are there any pre-requisites? For 
example, grooming, etiquette, to name a few. 

A: Moving on to etiquette, manners are very important. 
Three pointers: First, patience is a virtue. Attending social 
gatherings on days when you don’t feel your best are 
great chances for you to learn the art of patience. 

Second, never interrupt and criticize, while learning 
to be a humble listener will get you far. When engaging 
in conversation, it is not necessary to show off your 
knowledge, because most likely you would end up 
turning people off.  As students or fresh graduates, it 

Alison Yau
Director of Business Development, Rhombus International Hotels Group
www.rhombusinternational.com

“University students and graduates are like sponges that absorb knowledge and experience through meeting different people. Being open-minded, sincere and caring are keys to building up trustful relationships.”

is not likely for you to have a comprehensive view and 
understanding of the reality. Thus, always be polite, 
respect others and be a patient listener. Remember 
that we learn more from listening humbly than speaking 
out loud.

Third, every time you talk to someone, always look for 
the good qualities in others. There is a good reason behind 
this, as you would get to see and discover others’ 
strengths, as well as have a chance to learn them. The 
process is a kind of self-cultivation, where this 
self-enforcing mechanism would defi nitely make you 
grow stronger in the long run. 

Moving on to cover appearance, the gist of it is to be 
neat and tidy. For the gentlemen, it would be better 
off for you not to carry backpacks with your suits. A 
simple briefcase or laptop handbag would look much 
smarter, not to mention it would be less clumsy to 
carry, as at some point you would need to present your 
name card or other various documents. As for the 
ladies, putting on an appropriate level of make up and 
wearing a dress suitable for the board room would be 
more than adequate. 

Speaking of cosmetics, a sincere “smile” beautifi es 
your face more than any beauty product could as it 
turns you into a more approachable person. Teamed 
with “politeness” and “respect”, people are more 
willing to stay and talk to you. Finally, coupling with 
“sincerity” and “caring”, they altogether contribute to 
a long and trustful relationship.

M: You really are precious and positive! I can now 
see why you can build up so many connections 
within and outside of your industry. Can you tell me, 
with networking being such an intangible yet crucial 
skill, what are the factors that set apart a good and 
mediocre socialite?

A: The “it” factor for me is “PASSION”. It is the fuel 
you burn. People can really tell the difference if you 
put your heart in it. Other than that, having mutual 
admiration with the people around you is a key factor 
too. Without it, you become shortsighted as you
unconsciously become so focused on the benefi ts that 
others can bring you.  Last but not least, you have 
to learn how to handle your own heart and the heart 

of others. Remember a positive mind brings you 
forward. Always work with a “can do” attitude, the 
essence captured in the Rhombus mascot – a lovely 
beaver named “CanDo” !

M: How about telling me about the 
“don’t”s? From personal experience, what 
are the absolute no-nos one must always 
remember when engaging in the act of 
networking?

A: I would say... never ever contact 
others only when you have a favor 
to ask. I mean if you never call when 
it’s sunny and come running when it’s 
rainy, what kind of impression would 
you leave on people? Being too 
calculative and result-oriented gets you 
nowhere.

Another thing, don’t use gossip to gain 
friendship, especially in networking. 
People wouldn’t give you all their trust 
and your reputation would nosedive. As my 
boss who is also the best mentor that anyone 
could ever have, wisely puts it, “it takes a long 
time to build up one’s reputation, but only a few 
seconds to destroy it completely”. Integrity is crucial.

M: So, to wrap up, do you have any words for our 
students and graduates who are going to step out 
into society?

Failures, challenges and successes are all parts of your 
experience, which are keys in composing an abundant 
life. Through failures, you learn more than you would 
have if you succeeded. In standing up to face challenges, 
you grow more than if you simply succeeded. Can do and 
never give up!

afterwords
As I contemplated the whole conversation 
again, Alison’s words rang clear in my 
mind. I never thought of approaching 
networking in such a way, but a smile 
crossed my lips as I realized that sincerity 
and appreciation would defi nitely get 
me far.

CanDo

By Monica Lam, Year 2, BBA (Marketing)
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Q: How can I make myself more  
 impressive? What shall I talk  
 about?

A: Be your genuine self, do not try to 
be ingratiating or else others can see 
through you very easily. It is therefore 
always safe to talk about topics you are 
familiar with. Sharing your relevant 
experience with enthusiasm can make 
you seem impressive, but it may not be a 
good idea to give strong personal opinions 
over controversial or sensitive topics. 

Q: Who shall I network with and  
 how to approach them?

A: Network with everybody. Do not limit 
yourself to getting to know only certain 
types of professionals. Go to as many 
networking events as possible, such as 
seminars, luncheons, company visits, 
and any event that can strengthen your 
network.

Q:  What are the Golden Rules  
 for networking?

A: Make yourself sound relevant by relating 
your academic or work experience to that 
person.  Make yourself more appealing 
by packaging your personal stories about 
school life or work in an interesting fashion, 
and make the person feel you are interested 
in what they have to say. 

Do you have a phobia about networking? 
Not sure how to start a conversation 
with new acquaintances? Then you 
are at the right page! Mr. Mark Tung, a 
veteran professional in public relations, 
now Head of Corporate Communications 
at Hysan Development Co. Ltd., is here 
to share a few of his ideas about how to 
master this important business etiquette. 

Mr. Mark Tung
Head of Corporate Communications 
Hysan Development Co. Ltd. Q: Shall I introduce my friend to  

 my contact?

A: Sure. If introducing your friend to the 
contact can make you sound more relevant, 
then do it.  It may also help show you are 
a team player who care about your friends 
and that you have good relationships 
among your peers. Besides, your friend 
may be more suited to that particular 
fi eld, and after landing a job there, will 
always thank you for it!

Q: What if I am an introvert? 

A: You SHOULD try your best to open 
yourself up, or else you may be at a 
serious disadvantage. Communication, 
especially face-to-face, is a must and 
essential in everyday life. 

Q: What if I have very bad   
 memory and forget the name 
 of someone whom I have 
 already met?

A: You SHOULD try your best to remember 
people’s names. Do not call a person by 
his/her name if you are not sure about 
it. If it really happens and you forget 
someone’s name, be honest, apologize, 
and ask for his or her name again.

Q: How to follow up after the  
 fi rst meeting? 

A: A simple thank you e-mail would be 
good enough. You may contact that 
person if you need further information 
or if you have specifi c questions related 
to his/her profession. You may also use 
Facebook if you observe that person 
also uses it for professional networking. 
However, too much unnecessary follow-up 
may become a bother. 

Q: How to manage my tone?

A: Be friendly in a professional way. You 
need to sense the reaction of that person 
and change your tone accordingly. Do not 
tell silly jokes or treat serious topics in 
a jokey way – these are not professional 
and may turn people off.

By Ivy Ip, Year 3, BBA (Professional Accounting) &
Daisy Li, Year 2, Dual Degree (BEng in Industrial Engineering & 
Engineering Management & BBA in General Business Management)

Mr. Tung is such a lively and chatty person that you would love to talk 
to! He shares with us many of his personal stories and networking tips. 
Don’t forget to grab this piece of article when you are about to attend any 
networking events! It really works! 

afterwords
ng) &
rial Engineering &
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Different
Cultures@Cultures@
SingaporeSingapore

Singapore is not just a place about rain and high temperature, it is also 
about friends from different cultures and fun! I am glad that I made 
lots of friends who come from places like Hong Kong, the United States, 
Mainland China, Malaysia, Singapore, etc.  

We joined activities organized by the university and planned for our holidays  
together. Our local friends were also nice to tell us where we could have 
great food to eat and fun games to play. Some friends from Malaysia 
even volunteered to be our tour guides once they know we were going 
to their countries and helped us a lot throughout the trip! As for studies, 
the interactive nature of lectures and tutorials allowed me to express 
myself and listen to others’ views. I really enjoyed the lessons with my 
classmates!

When people think of going on exchange to Europe, all they can think 
of is the enjoyment of travelling around Europe. I can tell you it is much 
more than travelling, but about living the European lifestyle. In Hungary, 
people are friendly and are open to talk about their culture. 

I was lucky to be invited to a Hungarian friend’s house near Gyula, on 
the eastern border of Hungary, and I had the chance to cycle across the 
border into Romania. Hungary is affordable compared to other European 
countries and undergoing modernization from the change in their political 
system. Students are bright and hardworking. Keep an open mind!

Whilst Asia is not typically perceived as the most exciting or experience-fi lled 
exchange destination, my experience at Ritsumeikan Asia Pacifi c University 
of Japan has proved otherwise.

APU, situated in Japan’s hot-spring capital, Beppu, is a truly global campus 
with students from 97 countries. Through events like World Festival and the 
simple acts of living and studying together, I have witnessed this diversity 
forms a community I now comfortably feel a part of.

Part of the beauty of exchanging to Japan is being “lost in translation”.
Not understanding the language forced me to explore and take initiative to 
actively experience the culture, as I could not passively absorb it through 
reading or listening.

The geographic distance between Japan and Hong Kong may be limited, 
but this has not stopped me from fi nding a world of cultural differences that 
learning and experiencing has truly allowed me to grow.

Joanna Chan
Year 3
BBA (Global Business)
Ritsumeikan Asia Pacifi c 
University, Japan

Jasie Lau
Year 3
BBA (Professional Accounting) 
National University of 
Singapore

Bianca Ho
Year 3
BBA (Global Business)
Corvinus University 
of Budapest, Hungary
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Lost in Lost in 
Translation@Translation@
JapanJapan

EuropeanEuropean
Lifestyle@Lifestyle@
HungaryHungary

Norway is a peaceful place to live in. You could enjoy all the 
natural resources and sceneries here — salmon, northern lights, 
views of the fjords and more. The weather, people, lifestyle, 
food (and the prices of the commodities~), they are nothing 
like what you could experience in Hong Kong. Nevertheless, 

the way to mingle with local and foreign students here is the same as 
elsewhere—be proactive and PLAY HARD. There were “ice-breaking” 
events occasionally which we could participate in and celebrate as part 
of the group throughout this freezing winter, such as the Nordic World 
Cup with exciting ski jumping and the most popular sports here — cross- 
country skiing. For sure the National Day is another big day for Norway 
we squeezed into the crowd to enjoy the parades, performances and
parties everywhere, truly fusing into the local culture.

Timothy Tsang
Year 3 
BBA (Marketing)
Norwegian School of 
Management, Norway
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Founding Cohort Chiefs

Sherlyn Khor 
Year 3, BBA (Professional Accounting) 
ac_kslab@stu.ust.hk 

John Kwan 
Year 2, BBA (Marketing)
hckwan@stu.ust.hk

Becker

Matthew Lee
 Year 2, BBA (Marketing)
ywleeaa@stu.ust.hk 

Venus Leung
Year 3, BSc (Quantitative Finance)
qf_lyyaa@stu.ust.hk

Nash

Tamara Cano Raya
 Year 2, BBA (Marketing) 
bm_rct@stu.ust.hk 

Victor Yip
Year 3, BBA (Global Business)
gb_yct@stu.ust.hk 

Lucas

Alex Lam (Fall) 
Year 2, BBA (Marketing)
yslam@stu.ust.hk

Luke Lin (Spring)
Year 3, BBA (Professional Accounting)  
ac_llxac@stu.ust.hk 

Jophan Tsang
Year 2, BBA (Professional Accounting)
wstsangaa@stu.ust.hk 

Granger

Elin Fong
Year 3, BBA (Marketing)
mk_fkyac@stu.ust.hk

Benedict Yuen
Year 2, BBA (Marketing)
hhbyuen@stu.ust.hk 

Solow

Christoph Marius Kramer (Fall) 
Year 2, BBA (Global Business) 
cmkramer@stu.ust.hk

Timon Lentz (Spring)
Year 3, BBA (Operations Management) 
im_ltxae@stu.ust.hk 

Lydia Leung 
Year 2, BBA (Marketing)
kmlleung@stu.ust.hk 

Friedman

KK Tsang
 Year 2, BBA (Professional Accounting)  
kktsang@stu.ust.hk 

Alan Tung
Year 3, BBA (Management of Organizations) 
mn_tklaf@stu.ust.hk 

Ostrom

Venus Tsoi 
Year 3, BBA (Global Business) 
gb_tys@stu.ust.hk 

Alvin Yuen 
Year 2, BBA (Marketing)
shyuen@stu.ust.hk 

Krugman

Stephanie Leung 
 Year 2, BBA (Information Systems) 
wyleungab@stu.ust.hk 

Caleb Share
Year 3, BBA (Operations Management) 
im_scxad@stu.ust.hk

Tinbergen

Denman Chan
Year 3, BBA (Management of Organizations) 
mn_ccmah@stu.ust.hk 

Piko Wong (Fall) 
Year 2, BBA (Global Business) 
liwong@stu.ust.hk 

Kittie Chan (Spring)
Year 2, BBA (Information Systems)
lychan@stu.ust.hk

MertonBusiness
Cohort 
Community

What is Business Cohort Community (BCC)?

The business cohort community, to be launched in 2010/11 for 
new students, aims to build unity among business undergraduate 
students, within and across class years, through fun and exciting 
social/ co-curricular activities. There are 10 cohorts, with each 
class year comprised of 70-80 students. Each cohort is a small 
community of students, and students stay in their own cohort 
throughout their years of study. 

The Cohorts are named after 10 Nobel Laureates in Economic 
Sciences. They are: Becker, Friedman, Granger, Krugman, 
Lucas, Merton, Nash, Ostrom, Solow, and Tinbergen.

There are various leadership opportunities within the cohort 
community. Each cohort is managed by a Cohort Leadership 
Team comprising of:

+ Freshman Representatives – elected by all freshmen of the cohort;
+ Cohort Captains – elected by all students of the same year   
 within the cohort;
+ Cohort Chiefs – selected via a competitive application and   
 interview process.  

We have just gone through a very challenging interview process 
to select the Founding Cohort Chiefs here. They will be assisting in 
organizing the Cohort Cup which is comprised of a series of funny 
and creative competitions. For sure, the winning cohort will be 
awarded by the Business School to recognize their achievement. 
Please offer your greatest support to all the Cohort Chiefs and 
help them work with the Business School on the year activities for 
the cohort. Stay tuned with us!

Text by: Milton Choi, Year 2, BSc (Quantitative Finance)
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Does serving in the National Armed Forces and the 
Air Force sound marvelous to you? I did both 2 years 
ago in my home country of Singapore before coming 
to UST! This is a compulsory requirement for any man 
who reaches the age of 18 in the country.  I was admitted 
into the Military Police Command and then the Changi 
Air Base as a Sergeant. 

Life in the army is undeniably harsh but I would say the 
experience itself is amazing. In these 2 years of military 
services, I gained valuable chances to participate in many 
different grand occasions including the National Air 
Show. Another vivid experience was when we were 
ordered to lie prone in the mud during one exercise 
under heavy rain. Though it was tough, thinking back, 
we did have a marvelous time!

I think my military background helps me a lot with my 
studies in UST. Even when I was reprimanded by our 
Sergeants (’reprimanded’ means being shouted at in 
the face for at least 5 minutes), I still needed to remain 
calm and follow the orders. This defi nitely helped me 
learn about discipline and toughness. I learnt how to be 
a “real man”! 

Text by: Sara Fung

After four years of an exciting and rewarding life 
at HKUST, I am now very glad that I can pursue my 
doctoral study in Economics at Stanford University. 
Looking back, my experience at UST is really unforgettable, 
fi lled with happiness, hard work and success. I’m sure 
the precious memories of our beautiful campus will 
never fade…

I can still remember my astonishment when I saw the 
stunning sea view at the “mushroom” on my fi rst day 
at UST. Brought up in Xi’an, an inland city in mainland 
China, seeing the sea everyday was just incredible. As 
it turns out, the amazing view has magical effects to 
help me calm down whenever I meet diffi culties in life 
or study. 

My most unforgettable experiences at UST would the 
research experience with Prof. Mike So in the ISOM 
department and my exchange study at UC Berkeley, 
which also helped me get into the PhD program at 
Stanford University. I think the Undergraduate Research 
Opportunity Program is the best way for us undergrads 
to have some serious hands-on experience on aca-
demic research and explore our potential and passion 
for research. As for exchange at Berkeley, I enjoyed the 
courses, I had a lot of fun with overseas friends, and I 
took a lot of advice from the professors!  1000 words 
is hardly enough to fully express my feelings, thanks to 
SBM, I was able to have such a wonderful opportunity 
to experience another culture and to learn.

These days, my friends and I are “squeezing” time 
between the fi nals to take pictures in UST to record 
our happy moments in the library, classroom, dorm, 
etc. I will definitely miss my friends, professors, and 
everything here!

Text by: Jennifer Song

From my happy faces in the photos, you would probably 
never imagine how tough my life was during my 
secondary school. My mother suffered from heart 
disease so I spent most of my time taking care of her. 
There was hardly any time left for my own revision as 
I also taught piano at that time. I thought my mother 
could celebrate my success on the date of release of 
HKCEE result, but unfortunately she passed away just 
the night before. 

I lost my motivation to study as I felt like there was 
nothing more important than not having my dear 
mother beside me anymore. Thanks to my supportive 
friends who were always by my side, I was able to 
endure the hardship. I am indeed very grateful that the 
parents of my piano students treat me like their own 
child. I share a lot with them, no matter joy or grief, 
and I feel like having my mother with me.  

Don’t cry because it’s over, smile because it happened. 
The passing away of my mother has made me realize 
we have to treasure everything we have. Living in the 
shade of sorrow does not help, only when you cheer 
yourself up, follow your heart, and go by your will, will 
you be able to stand up again. An impressive academic 
background is no doubt very attractive, but success goes 
far beyond that. Fulfi ll your dreams, grasp happiness, 
enjoy the process – these are elements that add colour 
to your life!

Text by: Ivy Ip

Vincent Lo, Ka Ka

Kammy Tse

Christina Xu

I’m a Soldier!

Live Life! 
  Love Life!

Pursuit of My 

PhD at Stanford 

University

Class of 2010
BSc (Economics and Finance)

Year 3
BBA (Management of Organizations)

Year 2
BBA (Global Business)
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R : So basically, what kind of clothes should 
 generally be avoided?
P : Like what I have mentioned, the most important point is  
 that we should never let ourselves dress like the outliers of 
 the occasions. Take cocktail party as an example, for 
 companies like insurance or banking, what we need is 
 cleanliness, tidiness, maturity and professionalism; for 
 companies in the creative industry like advertising or 
 fashion, your stylish outfi t may however draw their attention. 
 So the thing is that you should dress right in the right 
 occasion. Another point to note is that we should not put on any 
 kids’ items, e.g. teddy bear ties to avoid a childish image.

R : Shall we blend in and choose black suits like  
 everyone does instead of other colors?
P : There are actually many colors to choose from: Grey, 
 dark blue…you name it! But do avoid some very sharp 
 and shocking colors. There is no need to wear these 
 alienated colors to stand out. The key point is a harmonized 
 combination of outfi t which makes you look smart and 
 confi dent.

It has always been a tough call when you are asked to get dressed in “SMART CASUAL”. For Business Attire, we could 
simply divide it into two categories, namely Business Formal and Smart Casual. Most of us know how to get dressed 
formally, but when it comes to the magic term of “Smart Casual”, we are not that smart! In the coming Fall semester, there 
would be numerous occasions in which we have to follow the dress code of the ambiguous “Smart Casual”. In order to 
avoid any inappropriate dressing, let us all listen to what tips Priscilla (our image consultant on page 7-8) has to offer.

R : How about accessories? Any things we  
 should be aware of?
P : If you want to wear a scarf, pay attention to the quality 
 of the fabrics, textures, styles and colors. Only a fi nely-made 
 scarf may upgrade you. Other accessories follow the 
 same rule. It is crucial to dress yourself mature and serious. 
 Show that you understand their corporate culture. But 
 do avoid wearing too many accessories like you are going 
 to lead a fashion show.

Take-away : 
Always try to dress yourself mature and 
professional. Match your smart causal 
outfi t with the occasions and the 
culture of the companies. Show that 
you understand their worlds!

Tips:

Men Ladies
Make up and nail polish No sharp color. Flesh-color yes!Beard Remove beard to look clean

Bags Suitcases are better than backpacks

Shoes Black and brown leather shoes Shoes No fancy shoes (open toes or sharp color)

Bags Not too fancy and no kid items

Color of clothes Not more than 3 colors for your whole outfi t

R: Reporters - Sara Fung & Benedict Yuen 
P: Priscilla Chan of P.C. Image Consulting

Student Models: 
Benedict Yuen      Twinnie Yung

Style Clean and neat

Perfume Not too much to avoid an impression of “not-so-serious”

MM
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L
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Class of 2007
BBA (Finance & Management of Organizations)

Hi everyone! I am now working in the Airport Authority Hong 

Kong and am rotating in the Airfi eld Department which 

focuses on airport operations management. This experience 

is really unique and challenging! Life should not be just 

occupied by work right? A work-life balance is important! 

I am glad that I have been devoted to one professional 

business organization – the Hong Kong Alumni Chapter of 

Beta Gamma Sigma (HKBGS) in the past few years. I am the 

President of HKBGS this year and I am enjoying the chance 

to organise various activities for BGS members in HK. If you 

are also a BGS member, come & join the event with us! If 

you would like to know more about my story, email me at 

fn_pty@alumni.ust.hk! 

Debbie Poon Tak Yan Class of 2001
BBA (Information Systems)

After graduation, I joined the principal investment arm of 

Merrill Lynch Hong Kong as an investment analyst and have 

been working on capital transactions throughout China, 

Hong Kong and Taiwan.  Now as an Investment Director of 

a private equity fund, I am responsible for deal evaluation, 

due diligence and the execution of investment opportunities 

across the Asia-Pacifi c region.   

I enjoy the fact that every day is different and brings new 

challenges.  The culture of UST is unique and it provided 

me with the tools and enormous opportunities necessary to 

make my experience a positive one.  When I am not at work, I 

spend most of my time going traveling, being with my family 

and friends, or reading books not related to my job.  Contact: 

Angel Li angel_onki@hotmail.com .

Angel Li On Ki
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Class of 2009
BBA (Marketing and Economics)

Do you guys still remember how you were admitted to the 

university? I was given a chance to refresh my memory as 

I was invited by the Business School to be an interviewer 

for the coming BBA Program intake in mid-May. During the 

interview, my task was to hold a group discussion among the 

potential candidates and talk about my life in HKUST. 

It has been a great chance for me to be an interviewer. And 

what’s more, I now know more about what teenagers think 

about different issues through the discussions. I hope the 

coming freshmen enjoy their university lives and I am looking 

forward to being an interviewer again next time! 

Stefan Tung Siu Pong
Class of 2007
BBA (Global Business and Operations Management)

I have been out in the workplace for almost three years and I 

am now a Distribution Centre Manager in IDS Group Ltd which 

is a company under the Li & Fung Group. Why Logistics? It’s 

where all the action is! After graduating in 2007, I joined the 

IDS Group Ltd as a Management Trainee and went through 

an 18 month training program. The intensive training allowed 

me to participate in over 200 large and small projects, 

provided me experience in Thailand, Shanghai and all over 

South China, and the best of all, I was assigned to a super 

mentor who has over 35 years of experience in the industry 

to guide my career. Now, I am enjoying my time mastering 

the operations - receiving the latest shipments, storing them 

in the best condition and launching them to the market in 

no time! Join me in the Logistics fi eld if you want some hard 

core experience! E-mail: phoebe.lo@idsgroup.com . 

Phoebe Lo Yuen San
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Enquiries:  ambassador@ust.hk  l  2358 8937

．Admission talks and experience sharing in your alma mater
．Business YoungStars (BYS) events and mentoring for F4-5 BYS members
．Campus tour and sharing 
．JUPAS consultation on the University Outreach Day 
．Sharing sessions for JUPAS admission interviews 
．Sharing sessions for Parent Information Day 

The Business School is recruiting new batch of ambassadors for our Student Ambassadors (SA) Program. Selected SA will 
be the main liaison contacts between SBM and your alma mater and represent SBM in upcoming outreach events for 
secondary school students including: 

Do you wish to make an impact 
on students of your alma mater, 
who are planning to join HKUST 
Business School for university 
education? 

See what you can get…
http://www.bm.ust.hk/ug/current

Enquiries
bmcareer@ust.hk 
2358 7540

To check out which schools were represented last year, please visit  
http://www.bm.ust.hk/ug/prospective/list_ambassador.html

To represent your secondary school for the coming year, 

please sign up right now atplease sign up right now at    http://www.bm.ust.hk/ug/ambassador/registration/ 
before 30 August 2010! You will receive the interview confirmation in late August, please 
check out your mail box!

please sign up right now at




