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The reviewers have also advised us to enhance our communication with 
students. This is actually a never-ending project of mine. Earlier this year,  
I launched my own blog, which has created another channel for me to 
share ideas and opinions with our students. I hope more of you will visit my 
blog and join in some of our discussions.

In the employers’ survey, the market research company will interview over 
300 recruiters and gather their comments on our recent graduates. The 
survey is scheduled to be completed in September. With the reports from 
these two projects, we will get back to the drawing board in the Fall to lay 
out the framework of the 4-year curriculum. Your input will also be very 
crucial in ensuring the success of our future program. I would thus like to 
invite you to submit your ideas to us via my blog.

The new 3+3+4 education 

structure is entering its 

implementation stage, with 

the New Senior Secondary 

curriculum commencing 

this September. For the 

higher education section, 

even though we have three 

more years to prepare for the 

first cohort of 4-year degree 

undergraduates, we already 

feel like the clock clicking real 

fast and we are working under a 

very tight timeframe, especially 

for the coming academic year.

In early June, three reviewers from the above-mentioned universities attended 14 
meetings, a luncheon and a cocktail reception over three days. They met nearly 
100 people, including faculty, staff, students, alumni, recruiters and business 
partners. It was indeed a thorough and comprehensive review. The reviewers have 
provided us with many insightful suggestions, especially on the 4-year business 
undergraduate program design. 

ACKNOWLEDGEMENTS

IMPROVEMENTSSTEERING FOR
By Angela Ng

The HKUST Business School is treating this 3+3+4 education reform as a once-in-a-lifetime 
opportunity to make improvements to our undergraduate programs, from curriculum design to 
course offering, from student experience to co-curricular activities. To help us with this important 
exercise, the School has initiated two review projects this summer. We have invited the 
University of Michigan, the University of Pennsylvania, and the University of Texas at Austin to 
conduct a peer review, and at the same time have commissioned a market research company 
to carry out an employers’ survey for us to collect recruiters’ feedback.

DIRECTOR’S COLUMN

http://blog.ust.hk/angela/
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WORK

Are you a romantic person with your wife?

I am not really a romantic person since I am bad at remembering 
dates. Usually my children will remind me of my wife’s birthday, 
our anniversaries, etc. There was one time when my children 
and I had forgotten my own birthday; I only realized it when my 
insurance agency sent me a birthday card.

Which is the most romantic moment with your wife?

I have been married with my wife for nearly 30 years, and my 
most enjoyable time with her was during our honeymoon in 
Canada. We visited the western part of Canada in our road trip, 
starting from Vancouver, then to two beautiful Canadian mountain 

towns, Jasper and Banff, where there were lots of 
beautiful flowers and the spectacular Rocky Mountains. 
I have also travelled to lots of places with my wife. She 
loves visiting old cities in Europe the most as she likes 
the culture and those unique European buildings.

How’s your interaction with your children?

Since my son is working in California and my daughter is working in New York, 
they only come back to Hong Kong once a year, so I won’t be able to see 
them often. We normally communicate through phone calls and emails. To 
me, family is more important than my work.

What do you do in your leisure 
time?

I will do a minimum amount of 
exercise, usually swimming these 
days. I love badminton a lot, 
however I was diagnosed to have a 
retinal detachment in the past and 
I have already gone through a laser 
surgery on my retina, so my doctor 
advised me not to do any exercise 
which involves jumping.

After I get off from work every night, 
I will watch TV to relax myself. I also 
like to read books. Recently, I love 
reading books written by Yu Qiuyu 
(余秋雨).

AFTERWORD
Interviewing Prof. Cheng was quite an interesting job as he can always link 
the answers of different questions back to his work life. From this short 
interview, I can feel that he is really passionate towards his work and he really 
enjoys what he is doing.

Prof. Cheng impresses me with his belief of “no pain, no gain” and not 
thinking about regrets, but rather, looking forward. As a spoiled teenager,  
I always complain about unhappy incidents in my life, without reflecting on 
how I can do better next time. Therefore, I will keep this motto in mind☺
By Ebe Chan, Year 2, BBA (GBUS)

I bet all of you must know who Dean Leonard 
Cheng is, as he always represents SBM in 
official functions. However, how much do 
you know about him? His university life? His 
honeymoon experience? His favourite colour?

Here comes a list of Q&A questions for you to 
know more.

Why did you choose to quit your job at the 
University of Florida and come to HKUST?

I considered it to be an accident. It was mainly 
because of invitations from my friends, Prof Francis 
Lui and Prof Yuk-Shee Chan (current president of 
Lingnan University). What attracted me the most 
was the PEOPLE! When a university starts out 
with strong people, those strong ones will use their 
standards to measure others’ work and further push 
up the overall standard.  As a result, HKUST has 
grown into one of the top Asian universities within such 
a short period of time. For the business school, our 
5-year strategic alliance with UCLA has helped us a lot.

What is your biggest achievement and biggest  
regret at work? 

Having been in so many different roles in HKUST, 
with maximum working hours of 90 hours a week, I 
consider my role of Department Head of Economics 
as my biggest achievement. I have helped to build 
up the current Department of Economics and at the 
same time spread my passion for the subject to 
current students.

While for my biggest regrets, I do not like to think 
about regrets, I will usually look forward.

What is the most enjoyable function you have joined 
as SBM’s Dean?

 I like to be a judge for case competitions. I really appreciate 
all their creative ideas and I also enjoy learning from 

them, e.g. how facebook advertisements 
can affect current teenagers.

Can you share with us something about your university life?  
What was the most enjoyable experience with friends in CUHK?   

When I was an undergraduate student in CUHK, I spent most of my 
time studying because I planned to further my studies in overseas 
universities. However, I have also joined a lot of student activities;  
I was the President of the Economics Society and Council Member 
of the Student Union of United College. I also helped with the 
student newspaper as an associate editor.

I loved to play badminton with my friends. We also enjoyed 
swimming and barbeques. I even cooked for my friends back 
then, and my most famous dish was Gwat Lei Yue (a Chinese 
fish dish).

I can see that you were very active 
in student activities. Do you consider 
yourself a popular guy in university?

(Laugh) I am just a normal guy, but  
I have many friends because of my 
broad interests. I read a lot of books, 
from philosophical books to science 
books about the universe written by 
Albert Einstein. Therefore, I can chat 
with nearly everyone.
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About our new Dean

FAMILY

UNIVERSITY LIFE

Luck is beyond your control, you need 
to be ready when the opportunity comes 
so you can grab the opportunity. 

NO PAIN,  
NO GAIN

Meaning Seriousness, stable,  

 good tempered,  

 not aggressive, firm

COLOUR TO DESCRIBE HIMSELF

B
LU

E

With Prof Yuk-shee Chan

The newly-wedded

 With family on vacation

With noble laureate Prof Robert Lucas Jr.

 In front of the dorm at CUHK

With Dr William Fung

On honeymoon
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WATCH WHAT YOU WEAR
You will be amazed by how many different occasions you might have to attend in a single day. Not all 
events require a dress code but try to dress appropriately before you go.

Being a university student means that you can be your own stylist, so the dress 
code for the university is just “be yourself”! But, for a business presentation, 
business attire is a must; for seminars and cocktail events, smart casual is fine. 
You could go a bit fancier but don’t make it a fashion show!

YOU are the ones who fill the campus with energy! 
You have the freedom to create. Organize events of 
any kind - parties, charity sales, singing contests, etc. 
Go show us the ever-evolving UST culture! 

EMBRACE THE 
OPPORTUNITIES! 
In UST, every day is filled with chances. 
Are you ready to have an intellectual 
conversation with Donald Tsang or get 
inspired by Nobel winners?

New upcoming events 
are frequently updated in 
SBM website.  

Make new friends, build up social network 
and contact SBM freshmen counselors 
when advice is needed.

OPEN UP AND SHARE! 
University life is full of ups and downs, especially at the beginning.
The joyful moments that make you jump up and down or the saddening 
times that makes you shed a tear, there are always people who want to 
share with you. 

PLAN YOUR TIME  
Time management is a lifelong learning, and University is the best 
place for you to practise. Always mark down the important dates in 
your calendar so that you can plan your schedule better.

Punctuality is not only a personal virtue, it is having respect for the 
occasion and the persons attending. 

Want to look cool and prepared? Include a 
5-minute buffer in planning your time!

Make your interest your priority 
when you choose a society. Don’t 
be distracted by the attractive gift 
packs! Make sure you know how 
much time you will have to devote 
to the event you participate in.

PARTICIPATE IN SOCIETIES

Text: Carmen Tsang, Year 2, BBA (GBUS)       Models: Business Students’ Union5
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Don’ts

Dos

Survival skills

    for classroom

Rehearse. Remember practice 

 makes perfect. 

For Presentations 
Classroom etiquette

On Project Management
Psychologists tell us that the content of our speech 

contributes only 10% to the communication result. 

60% of information obtained by the audience comes 

from our body language; 30% from the tone of our 

voice. Pausing before and after giving an important 

piece of information, raising your voice to catch 

attention, adjusting the tone of your speech etc, 

are all techniques to effectively communicate your 

messages. 

Inserting relevant pictures can 

add color to your Powerpoint 

and helps to increase the 

audience’s interest.

An easy way is to virtually 

divide the audience into several 

sectors, and tilt your head, 

better still, move towards those 

sectors in turn.

Prepare a clear, precise Powerpoint with only key phrases. 

Write down and remember the key points you will cover 

for each slide. Leave room for flexibility during the actual 

presentation.

Maintain a smile throughout the presentation. 

It helps to relax the audience and yourself.

Have eye contact with all your audience. 

Control your body language and voice wisely. 

Know your teammates. Team projects provide opportunities to 
learn about building human relationships, which remain a core part of 
business.

Plan with SMART goals. Goals should be Specific, Measurable, 
Achievable, Relevant, and Timely. Setting goals is an art. With 
appropriate goals, you are 50% successful.

Set up meeting dates ASAP when you met your teammates. 
People in UST have busy schedules, the difficulty of setting up a 
meeting will increase exponentially when time goes by.

Reply to emails! It seems easy to get away from responding to email 
discussions, but if every one does that, the progress will be dragged 
down. If you think the email is not necessary or it is not the most 
effective communication method, tell them, don’t ignore them. 

Prepare before meetings. It is best to appoint a meeting leader 
to send an agenda before the meeting and a facilitator to keep track 
of the agenda during the meeting. If there isn’t one, everyone in the 
team has the responsibility to ensure the team has consensus on the 
objectives of the meeting, and will achieve them in the meeting. 

Rely too much on Powerpoint for hints. You are expected to remember 

what you are about to say.

Memorize script. It might sound unnatural, and more importantly it is the 

number-one cause for complete blank-outs during presentations. 

Talk to other team members when your team is still presenting.  

It not only distracts the presenter, but also dissolves the professional image 

of the team.

Look at your teammates for hints if you forget a part. Calm down, 

pause and refer to the Powerpoint for hints. It is natural to forget - unless you 

panick.

Sacrifice your team members time by exceeding the pre-set time 

limit for your part. You should immediately cut your speech in the most 

natural way. Or else, you are putting the whole presentation in peril.

Waste time when ideas run out. Refresh your 
minds with breaks, adopt some brainstorming 
tactics, adjourn the meeting, whatever it takes. 
Don’t just sit and wait until someone gets the 
lightbulb moment.

Talk on the phone or send numerous text 
messages in meetings. Concentrate and get 
things done. 

Be late. Although teammates are friends as well,  
it is a basic respect to be punctual. If punctuality 
has become an issue, set up some rules such 
as, ask the person who is late to buy lunch for 
everyone. 

Chat as if it’s a party.

Misuse laptops in class. Facebook-ing in class 

has a much higher opportunity cost than you 

imagined.

Sleep. If you snore, no one can save you from 

unwanted attention.

Listen. Self-discipline is a truism in university.

Make sure your mobile phone is kept silent. Professors 

have little tolerance for mobile phones ringing in class.

Be punctual. Late appearance isn’t grand at all.

Respect not just professors’, but other students’ perspectives.

Participate in discussions. How much you gain depends on 

how much you put into it.

Have fun! A class will not be boring if you think it isn’t.
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Business etiquettes

Dressing decently and appropriately does not only show respect for others, 

but more importantly, shows that you have pride in your appearance. In the 

Business School, you will be expected to use your own judgments on what 

to wear for different occasions. And, for formal occasions, check out the 

details - a little goes a long way.

Business Attire

Occasions to wear: Formal - presentations, 

ceremonies, company visits etc.

Smart Casual

Occasions to wear: Semi-formal - 

business gatherings, lunch meetings, 

casual presentations etc.

General rules
• Even if there is no specific dress code, be sensible, you are not going to wear your gym 

clothes or beach wear to dinner gatherings with your mentor, right?

• Avoid: sleeveless shirts, gym clothes, rumpled or ripped clothing, miniskirts and shorts 

•  No flashy jewellery or accessories, it’s not time to show off your personal extravaganza.

•  Keep yourself clean and neat from head to toes.

•  Outrageous hair color is practically allowed but definitely not preferred nor respected.

Don’ts
•	 Lengthy	self-introduction.	If	the	interviewer	is	interested	in	you,	he/she	will	ask	you	

accordingly.  

•	 Memorize	a	scripted	answer.	It	stops	your	personality	from	shining.

•		 Be	over-dominating.	Teamwork	and	respect	for	others	are	important	qualities	to	
show.

•	 Give	long	answers	with	no	substance.	Being	precise	and	concise	shows	you	are	
clear-minded.

Dos
•	 Research	background	information	of	the	company/organization,	even	just	the	

company website will help you know a lot more.

•	 Be	pleasant	to	everyone	and	SMILE!	

•	 Be	interactive	and	responsive.	Energizing	the	interview	is	good	for	both	the	
interviewer and you.

•	 Ask	relevant	and	intelligent	questions.	Save	the	words	if	you	actually	have	nothing	
to ask.

•	 Be	yourself.	Be	confident	in	knowing	that	there	is	no	need	to	try	to	pretend.

•	 Appropriate	grooming	at	interview.	First	impressions	are	always	important!

For gentlemen:  

A suit that fits
 

properly with a tie 

and polished shoes.

For ladies: A suit consisting of a blouse, and a jacket 

with matching skirt or pants. Hosiery and high heels (but 

not too high) are also a requirement to maximize formality.

For girls: A skirt of reasonable length, or  

full-length pants of a non-jeans material 

combined with a sleeved top (such as a shirt, 

polo shirt, or sweater set) would be acceptable. 

An informal dress with sleeves and appropriate 

skirt length is also a good choice.

For boys: A collared shirt (such as a shirt or polo 

shirt), cotton trousers and clean shoes with socks 

is generally acceptable.

WHY DRESS ETIQUETTES?

INTERVIEW TIPS
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The Kickoff Ceremony of the Corporate Mentoring Program (CMP) was held on 4 July at HKUST 
Campus. 16 mentees from the CMP this year took care of the event and staged a fun and splendid 
opening. 

Followed by the ceremony is a series of four 3-hour sessions on Saturday afternoons throughout 
July and August that pairs groups of 5-8 undergraduates with corporate professionals. Instead of 
the traditional one-on-one Mentor-Mentee system, such corporate mentoring relationship would 
grant students larger degree of support on their personal and professional development. Students 
could gain an insight into the business community and hence understand the importance of building 
a business network. Corporate mentors also helped inspire and guide mentees as they plan their 
careers, and lead their ways to become successful business leaders and moral citizens. This could 
on one hand allow undergraduate business students to enhance their interpersonal, leadership, team 
building, negotiation and soft skills from the leading executives in the industry through an innovative 
and interactive way and, on the other hand, provide business professionals opportunities to take part in 
nurturing future leaders.

SBM Events  
Spring / Summer Collection

Held on 13 March, 2009, the Global Leadership Forum attracted 
many bright young students from the Beta Gamma Sigma HKUST 
Chapter, the Global Business Program and prospective students 
applying through the Early Admission Scheme.

The purpose of the event was to promote independent and 
critical thinking among students by providing them with informed 
viewpoints and insights. It was also an event to celebrate the  
10th anniversary of the Beta Gamma Sigma HKUST Chapter. 
One of the inaugural honorees of the Chapter, Dr. Ronnie Chan, 
Chairman of Hang Lung Properties Limited, was invited as the 
keynote speaker at the forum. 

Students enjoyed the night and it was an ideal platform for all 
these young students to learn from a well-known international 
speaker and from each other. 

29 Year 1 Global Business students headed to Shanghai from  
12 April to 15 April for a study trip.  Apart from the cultural exchange 
event with student from Fudan University, our students paid 
visits to a diverse group of companies from Meters/Bonwe, an 
apparel company, to Baosteel, one of the largest steelmakers in 
the world. The students also got a chance to explore Shanghai 
through cultural expeditions and were amazed by Shanghai’s rapid 
development and the beauty of the Bund.

Between 8 June and 10 June 2009, the UG Programs Office conducted a peer review on business 
undergraduate programs. The panel members consisted of three UG Program Directors of three 
universities from the United States. They are the Wharton School of the University of Pennsylvania, the 
McComb School of Business of the University of Texas at Austin and the Stephen M. Ross School of 
Business of the University of Michigan. The reviewers examined our 3-year undergraduate programs and 
provided recommendations for our future 4-year programs. 

During the 3-day visit, the peer reviewers have met nearly 100 people, including faculty, staff, students, 
alumni and recruiters. We are proud of our students as the reviewers remarked that they were “mature 
and hardworking”. We will continue to build on our excellence with the unfailing support from all of our 
collaborators and students. 

YOUNG BRIGHT STUDENTS 
GATHERED AT THE GLOBAL 
LEADERSHIP FORUM 

STUDY TRIP TO SHANGHAI

THE CORPORATE MENTORING PROGRAM

LEADERS OF TOP BUSINESS SCHOOLS  
REVIEW UG PROGRAMS

2009
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HKUST Students Being Awarded in the 
2009 PricewaterhouseCoopers  
Scholarship Program
The School is delighted to announce that Chan Ying Ting 
Kelly and Lo Lai Ying Dorothy have received the runner-up 
awards in the “2009 PricewaterhouseCoopers Scholarship 
Program”. Dorothy and Kelly, both Year 1 Accounting 
students, were highly praised for their outstanding 
per formances among strong applicants from other local 
universities. In addition to a cash reward, 
they will be granted six-to-eight-week 
internships in the summer of 2010 
with Pr icewaterhouseCoopers 
Hong Kong of f ice. 

The YDC Entrepreneurs’ Challenge 2009
This is an annual business plan competition designed to provide 
students with a chance to experience the entrepreneurial community. 
Participants formed teams, produced business ideas, developed 
them into detailed business plans, and put their business plans to the 
test. This competition helps students to develop the skills required to 
facilitate an entrepreneurial spirit and mindset.

“It was very rewarding. We introduced feasible business schemes 
into the entrepreneurial community and have developed the 
skills required to facilitate an entrepreneurial spirit and mindset. 
Everyone on my team really enjoyed the experience.”

Alex Fu, Year 1, BSc (QFIN)

Victory in an 
International Cricket 
Competition

Not only are academic achievements 
sounded among our students, athletic 

awards are also worth noting. First year student, 
Aditya Kanthan and his teammates have pulled off a stunning victory 
by beating Afghanistan in the final of the ACC Under-19 Elite Cup 
2009 played in Kuwait. By winning this tournament, the Hong Kong 
team will now compete in a 10-team-playoff competition at the end 
of 2009 to determine the places for the 2010 ICC Under-19 World 
Cup to be held in Kenya in February 2010. 

TVB Undergraduate  
Business Project
This is a fellowship program jointly organized 
by the HKUST Business School and Television 
Broadcasts (TVB) Limited. Students selected during 
a visit to TVB formed a working team to work on a project 
related to internet television. TVB would offer summer internships to 
participants who perform well during the course of the project.

“Here are three little tips or reminders to readers when doing 
business competitions or doing business in the real world:

You definitely need to love your idea;1. 
All ideas have to have a business value, either monetary or 2. 
non-monetary and;
You have to sell your understanding of the idea to others. 3. 
You need to know how to sell it, and sell it well.”

Loretta Leung, Year 2, BBA (ECON)

Project CG! 2009 
Project CG! is a task-oriented project organized by a fashion 
icon Cosmo GIRL!. Within the six-month duration of the project, 
participating teams have to complete a variety of challenging yet 
very practical tasks each month, including fashion, cosmetics and 
news media. 

“It has become the best experience in my university life! I have 
witnessed the changes within myself and my teammates. From 
design idiots to design experts; from freaking out at receiving new 
tasks to looking forward to them; from being business students 
to really acting like entrepreneurs.”

Karen Chan, Year 2, BBA (MGTO)

“ ‘Teenagers have luxury to try something different from 
mainstream’ Marie So, the interviewee said. This exactly points 
out the reason why I joined this. I dare to be different. I want to 
learn, and I want to try something new. I had my first time to 
promote perfume by setting up an art exhibition, change 3 hair 
styles in a 5-minute hairshow, be the entrepreneur, make an 8 
feet tall mobile phone in cinema for display. They are all valuable 
and unique experiences.”

Michael Tse, Year 2, BBA (MARK)

Winners of the Silver and Eco-Business 
Innovation of the HSBC Young 
Entrepreneur Awards 2008-09
A team called “Tire Treasure (TT)” formed by the HKUST Business 
School students Siwan Lu, Zhiwen Xie and Shuo Liu won the 
Silver and Eco-Business Innovation Awards of the HSBC Young 
Entrepreneurship Awards 2008-09 with their business plan to 
develop a waste tyres entrepreneur business. 

The HSBC Young Entrepreneur Award aims to help encourage 
innovation, stimulate creativity and promote entrepreneurship 
amongst students in Hong Kong. A total of 337 teams had 
participated in the highly competitive competition this year.
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Student Traders Trophy
This is a security trading simulation competition organized by 
Oxysor and partnered with Standard Chartered Bank. It is a large 
scale competition with over one hundred local university students’ 
participation. The Hong Kong Final was held in The Hong Kong 
Stock Exchange, and the finalists experienced the life of a trader in 
a simulated trading room environment. Evaluation is based on their 
performance on profitability, market awareness, client servicing and 
risk management.

“ ‘The market is going down! It’s time to cut losses!’ This was one 
of the many moments I experienced during the Student Traders 
Trophy Program. Had it happened to me in real life, I would have 
surely lost quite a lot of money. Sitting in front of a computer, what 
I had to do was very simple --- be a trader. I believe everyone 
can tell you the theory: buy low and sell high. But is it really that 
easy as it may seem? Being a trader requires a clear mind, no 
matter what is happening in the market. Without the experience 
of joining this competition, I would have never understood what it 
means to be a trader.”

Jeffrey Sha, Year 1, BSc (ECOF)

L’Oreal Brandstorm International 
Marketing Award
Each year L’Oreal will nominate one of their brands and 
identify a product line. Students are required to work 
on creating a brand new product and its subsequence 
marketing campaign. 

“The L’Oreal Brandstorm 2009 allowed me to 
experience the real business world. I was able to improve 
my language, presentation and analytical skills. Now, I am 
pleased to say that after joining the competition, I have found 
my goal in life and I will do my best to acquire knowledge and 
experience so as to sharpen my competitive edge”

Eunice Wong, Year 2, BBA (MARK)

BNP Paribas ACE Manager
The BNP Paribas ACE Manager is an international online business 
competition based on real-life scenarios. Students are tasked with 
increasing the external growth of a tennis racket manufacturer, 
managing the assets of a tennis pro and developing a tennis 
tournament for a mock city. Through solving technical missions, 
participants can experience the banking businesses.

“It requires participants to solve a series of problems instead of 
handing in a report. This format helps to motivate the players 
better in my point of view. The missions are diversified and focus 
on different aspects of banking services. The competition also 
acted as an educational tool because it features an e-learning 
section. I found it an exciting adventure.”

Bernard Sun, Year 1, BSc (QFIN)

“This experience has been educational and inspirational for 
us. The main focus was on how to manage information, while 
some other tasks required students to 
solve technical missions. Though we fell 
behind the majority at the beginning, 
we worked as a team and managed 
to rank 38th at the finish.”

Louis Lai, Year 1, BSc (QFIN)

Hong Kong Social Enterprise Challenge 
Hong Kong Social Enterprise Challenge (HKSEC) is an inter-
collegial competition providing chances and guidance to us to 
think of something real. It aims to encourage students to write 

business plan in which social responsibility concepts are 
integrated into a brand-new, sustainable and profitable start-up 
venture.

“We went through a very long yet fruitful journey. Team 
spirit has been built through cooperation. With the hand-on 
experience of getting a business plan done and refined, I get 

more than I gave. I am equipped with some skills necessary in 
business world yet not really taught in any single lecture.”

Vincent Choi, Year 2, BSc (QFIN)

The HSBC Young Entrepreneur Awards
This is an annual business plan writing competition supported by a 
series of seminars and workshops on creative thinking, interviewing 
techniques, public speaking, communication skills and etiquette - all 
vital skills in the workplace and day-to-day life. Participants will have 
the chance to learn how to write business plans and sharpen their 
presentation skills.

“It is a vital learning experience that allows us to turn theory into 
practice. It provided me with the opportunity to enhance my 
business acumen. I have acquired valuable knowledge in many 
different aspects which will be beneficial in the future. We gained 
a wide range of practical business knowledge and skills, as well as 
self-enhancing techniques. It was a truly rewarding experience!”

Ruby Ng, Year 1, BBA

McKinsey/HSBC Case Competition 2009
McKinsey/HSBC	 Case	 Competition	 is	 an	 annual	 competition	
organized by the Asia Case Research Centre where representing 
teams from the eight universities participate in a series of knock-out 
rounds. Each team is given an unpublished case and has to come 
up with a thirty minute presentation in two hours. Teams have to 
compete for the championship which will be rewarded an internship 
in McKinsey or HSBC.

“I was most impressed by the opportunity of being able to 
open up my eyes and encounter students from different 
backgrounds, which inspired me to accelerate myself 
by learning from these elites.”

Chloe Shea, Year 2, BSc (QFIN)

“Personally, I found this case competition 
experience very enthralling. Critical thinking 
and creativity are very important in case 
competitions; however, teamwork and time 
management plays an even more important 
role in managing how to meet the deadline.”

Jackson Poon, Year 2, BBA (MARK)

Skull & Bones Financial Challenge
This is an investment value analysis competition 
launched by Commercial Radio Interactive 
in partnership with the HKUST Business 
School. Students formed teams, came 
up with an analytical written report 
and gave an oral presentation about 
a listed stock. It aims to develop the 
contestants’ independent thinking skills 
as well as promotes the Value Investing 
Concept.
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16 undergraduate students from 
Wharton Business School of University 
of Pennsylvania visited HKUST and 
Hong Kong from May 21, 2009 to May 
30, 2009.  They met with a group of 
GBUS Year 2 students and shared a 
good time both on and off campus.

I am always thrilled to have the opportunity to interact with foreign students, and to make friends with 
them. A group of undergraduate students from UPenn visited UST in late May and a group of local UST 
students were invited to have lunch with them and show them around campus. From recommending 
our Cantonese BBQ pork rice in LG1, to showing them the spectacular sea view near our student 
dorms, I was very proud to see their amazed expression or hear their appreciation towards our culture 
and our campus. Two other girls and I even took them out for dinner and brought them out to see HK’s 
hotspots and nightlife while they were here. It was so much fun to hang out with them!!!

Cross-cultural communication may be a vague concept in management class, but it’s so lively when 
you have got the opportunity to really interact with foreign students. Plus, having new friends on 
facebook whom you like is always exciting☺
Ebe Chan, Year 2, BBA (GBUS)

A group of undergraduates from the Marshall School of Business of the University of Southern 
California (USC) and the Global Business Program of HKUST took part in a case discussion 
on Ocean Park held on 19 March 2009 at HKUST. They had the chance to experience and 
understand Ocean Park’s future plans from its Chief Executive Officer. 

Around 60 freshmen from USC and 40 students from the HKUST’s Global Business program 
shared cultural experiences and business insights on the Ocean Park case and a few groups 
were invited to give a short presentation. After that, the group headed to Ocean Park to 
meet Mr. Thomas Mehrmann, Chief Executive Officer of Ocean Park. He explained how he 
developed the plan to revitalize Ocean Park and the strategic challenges ahead. 

It was a great experience! In particular, it was amazing how 
quickly students from such different backgrounds could 
familiarize themselves with each other and then co-operate  
on a project together.

Joanna Chan, Year 1, BBA (GBUS)

The collaboration activity with NUS was great and significant. We have learnt 
about the similarities and differences of the financial field and differences 
in culture between Hong Kong and Singapore. And, most importantly, we 
established valuable friendships with each other.

Bernard Sun, Year 1, BSc (QFIN)

Through participating in respective activities and information exchange sessions, 
the relationship building between HKUST and NUS students has been a success. 
Interestingly, we had huge discrepancies on ideas towards the current economic  
situation and the financial crisis. However, it is from such discrepancies that we have 
learnt a lot from each other. The end of this activity marks the beginning of our friendships; 
the end of this activity marks the betterment of conceptual and cultural exchange.

Joyce Leung, Year 1, BSc (QFIN)

I really had a great time with the buddies from USC! They are very friendly  
and smart. They showed their intelligence and creativity in the discussion  
over the case materials. I learnt a lot from their deep insight and excellent 
business acumen.

Kenneth Heung, Year 1, BBA (GBUS)

On 2 January 2009, the Quantitative Finance program 
students from National University of Singapore visited 
HKUST and met with our QFIN students. 

Brief introductions of the QFIN program were given by 
students from the 2 universities. After attending a public 
lecture by Prof Jerome Yen, the 2 groups of students 
participated in a panel discussion to strengthen their 
knowledge of the 2 cities’ financial establishments. 

National University 

of Singapore 

Marshall School of Business of the 

University of Southern California

Wharton Business School of 

University of Pennsylvania
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University of California, 
Merced (new campus of UC),  
California, USA

Miami University,  
Ohio, USA

ESADE University,  
Barcelona, Spain

University of Exeter, 
Exeter, UK 

We are delighted to announce the 106th partnership with the 
prestigious ESADE Business School in Barcelona, Spain. 
Students will have the valuable opportunity to exchange to 
ESADE and learn from their teaching philosophy which is 
strongly committed to intellectual rigor, critical thinking, and 
academic excellence. ESADE is ranked no.1 in Europe 
and no.6 on an international level by BusinessWeek.

To provide more global destinations for our students to choose from, 4 renowned 
universities were added to our exchange network in Spring 2009. With the 
establishment of these new partnerships, the students’ exchange destinations 
have now been expanded to 106 choices.

The UC Merced campus is now added to our list of UC campuses for a total of 9 campus 
choices, and became our 103th partners on our exchange list. Students will have more 

options when choosing UC. 

UC Merced is a research university which opened in September 2005. It is 
the first new UC campus in 40 years and is the first new American research 

university in the 21st century. It is situated alongside Lake Yosemite near LA 
and is growing with diverse faculties and students. 

The University of Exeter in UK is now our 105th partner. This partnership provides excellent 
opportunities for our undergraduate students to exchange to one of the UK’s most popular and 
successful universities. The university is ranked 9th in the UK (The Times 2009) and 13th out 
of	more	than	100	universities	in	the	Times	league	table.	It	was	also	the	2007/08	Times	Higher	
Education University of the year. The University of Exeter Business School has been consistently 
Ranked Number 1 in the UK for student satisfaction in Accounting, Finance, Management and 
Business in 2006, 2007 and 2008. Exeter is a medium sized city located 2.5 hours from 
London. The most famous alumnus from Exeter is JK Rowling, the author of Harry Potter.

The exchange program has established the 104th partner 
with the Farmer School of Business of the Miami University  in 
Oxford, Ohio. 

This partnership provides excellent opportunities for our 
undergraduate students to exchange to one of the top public 
universities in the US. The School was recently ranked 18th 
overall in BusinessWeek’s 2009 rankings of undergraduate 
business programs. Attributing to its success is the school’s 
focus on engaging students through excellence in teaching, 
international study programs, and experiential learning. Along 
with strong academics, the School offers excellent facilities 
with a new Business building which opens this summer. 

OUR NEW 
EXCHANGE PARTNERS 
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A TALK BY JIM CHIM
7 March 2009
The School was glad to have invited Mr Jim Chim to deliver a celebrity talk called “Cheer 
You Up!” to the UG alumni on 7 March 2009. Jim shared fun and inspiring games with 
the alumni and they exchanged ideas on how to keep each other upbeat and positive.  
Everyone had a lot of fun!

ALUMNI GET-TOGETHER
14 May 2009
A casual get-together was held in the evening of 14 May 2009 at 
Business School Central. Alumni enjoyed meeting old friends and 
making new ones. There were different ‘Chat Rooms’ around!

A TASTE OF FINE WINE 
Wine tasting workshop for fresh graduates and alumni  
19 June 2009
Wine seems to be always available when fine dining and attending social 
events. Recent graduates were delighted to join a Wine Tasting experience 
on 19 June 2009 at Business School Central of the Hong Kong Club 
Building.  They also enjoyed the networking and insightful sharing from 
alumni of different industries.

Alumni Gatherings

SBM Graduate Club 
HKUST Business School UG Graduate Club, hosted by the Business School, aims to provide an interaction 
platform to develop and maintain a close network with our alumni. By joining the club, you can:

Membership registration: 

www.bm.ust.hk/ug/grad_club/

For enquiry, p
lease email Ms 

Sophia Wan of Undergraduate 

Career Services Team at 

bmsophia@ust.hk

Enjoy Value-Added 
Services

Nurture the  
Next Generation

•	 Share	your	insight	in	
Alumni Sharing Sessions

•	 Participate	in	Admission	&	
Career Interviews

•	 Become	a	Mentor	of	our	
business students

•	 Career	workshops
•	 Guest	talks
•	 Talent	seeking	for	your	

company

•	 Alumni	get-together
•	 Social	Outings

Reconnect with  
SBM friends

Career in Creative and Media Industry
6 July 2009
The fusion of the ripe and young is always surprisingly salutary. On 6 July, 
the SBM alumni Miss Vivienne Kwan from the Brandy Company Ltd. and 
Miss Ada Lee from Commercial Radio Hong Kong were kind enough to 
share their dribs and drabs of working in the creative industries with our 
UG students. Not only did students find the harmonious chat inspiring and 
beneficial, the speakers also feel lucky to have a chance to get connected 
with fresh ideas.

Alumni Sharing

For more events: Please visit our alumni website at
http://www.bm.ust.hk/alumni
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Alex Tam
Class of 2005, BBA (IS)

After graduated from HKUST for 4 years, I have made an important change in 
my career. I founded my own company - Alxus Media. It is a web marketing 
company which focuses on social branding and marketing. In case you don’t 
know what it is, it means promoting your products softly and effectively via 
social media like facebook, twitter, youtube, forum seeding etc. Changing 
my career from an employee to a founder is a hard decision but I do enjoy 
it very much! If anyone wants to share your experience please feel free to 
contact me at alex@alxusmedia.com!

Kelvin Wong 
Deloitte Touche Tohmatsu, Hong Kong 
Class of 2005, BBA (MARK and FINA)

The major earthquake that struck Wenchuan, Sichuan Province on May 12, 2008, took 
away tens of thousands of lives and ruined millions of households. In August 2008, six 
graduates from 2005, including myself, joined a voluntary programme organised by World 
Vision China to support the Sichuan quake-relief.  We decided to spend three weeks 
in Sichuan to work on the relief and rehabilitation projects. 

Relief and rehabilitation projects are not only concerned with the basic needs of the 
victims (e.g. delivery of necessary materials, regular visits to school and homeless 
children), but also include the long-term needs of the community. This requires in-depth 
research and analysis on government policies, along with the positioning and capacity of 
the non-governmental organisations (NGOs). We were pleased to have the opportunity to 
contribute in all these areas. 

After this experience, I now understand how NGOs, such as World Vision, serve people 
in disaster-affected communities and the difficulties encountered when executing a relief 
program if comprehensive planning has not been put in place. I am glad that our small 
effort has translated into worthwhile support for the children and their families. 

Act now! Every step counts! Do whatever you can do for the betterment of the 
community.

Pearl Lui
Class of 2002, BBA (ACCT) 

Pearl Lui and Vincent Tang were engaged and will 
get married on 20 September 2009. 

Philip Yuen Class of 2000, BBA (IS) 
Meggy Wan Class of 2000, BBA (ACCT)

Yuen Yau Yin (袁悠然) was borne to Philip Yuen and Meggy Wan on 24 February 2009. 
This energetic boy weighed 2.8kg at birth and now triples. His current hobby is chatting 
with everybody who hugs him and bathing.

Sonia Ng
Class of 2002 , BBA (ACCT)

 Sonia Ng and David Yu were engaged and will get married 
on 5 December 2009. 

We target to establish a Christian family in the love of God.

Sunny Choi
Class of 2007, BBA (GBUS)

In the coming fall I’m grateful to return to this lovely campus to progress 
my study in Economics at master’s level. In reminiscence, I took courses 
on environmental economics during exchange and serviced as an 
environmental ambassador on campus, which effectively blended 
principles into practices and channeled insights into decisions. I have 
a dream: my acquaintance with economic concepts and modeling 
methodologies will pave the way for further pursuance of doctoral 
study or assumption of public service in this regard, as economic tools 
gain momentum in the formulation of “green policies” for preserving 
resources, diversity and humanity.UpdatesGraduate

Pearl Chan
Class of 2005, BSc (ECOF)

Nice to share with you, my dearest schoolfellows. It has been almost a year 
since I joined the government as an Executive Officer. I am now working in 
Home Affairs Department. Skills learnt from UST help me a lot in solving 
management problems. Few months later, I will be posted to another 
department. I am excited to face new challenges in the new department.

Winnie Liu
Class of 2000, BBA (MGTO)

This summer was a very memorable one as I’ve just come back from a 
tough and yet super fun expedition: Climbing up Mt. Fuji!

To get a closer look at the treasure of the nature, we planned a hiking trip to 
the highest mountain in Japan. Even though we were all exhausted from the 
mountain disease and a physically challenging long walk, the tiredness was 
all gone when we reached the top and watched an amazing sunrise.

Corrigenda (Feb issue 2009)     Page 21: Lesley Chan was a graduate from the class of 1997, BBA (FINA).25
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